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The best kept secrets of the perfect Holistic Brand Creation

AR mEFARRENMEETFSEREREMER ? MAUEMEERFEE—
BB ST B1F B, R, O, 8BEREE  URBREERE
BEREN—Z, REFEME? —EBL£EREN S AR NAERERERN
REERTERERERREURBIZEZNBEENEZER  Davide BERZEHA
mhE : Steinway & Sons, Puma, Boss, Escada, SK-Il, Pantene, Dolce & Gabbana ,

2 E NiCE WEEBE,

Rob Wallace

i R

Best of Breed Branding Consortium BE&E

A

- BORmEREIRSERE

- BEHAISHENREEEAXRE
EITEMPIE T SR DB £ 3R A&

- BEXE. BUN., MTEMAMEMNER
i 50 HESFURE

- REXGTEEEPT ( Design Management
Institute IVEEBGHE , L R ERF
BEEENBREEIE

T 515K & 1Y B AL i A B BR
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New Efforts in Spot Color Calibration & Control
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Best Success Stories: How G7 Makes a Difference — 2 Case Studies that

demonstrate how G7 workflows can change your business
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